SUBARU AND GIFTSFOR GOOD LAUNCH NATIONAL
CUSTOMER APPRECIATION PROGRAM TO SUPPORT
NONPROFIT CAUSES

New partnership channels customer incentives toward meaningful social and
environmental organizations

Camden, N.J., March 27, 2025

Subaru of America, Inc. and Gifts for Good& reg; today announced their partnership in afirst-of-its-kind
national program that transforms customer appreciation into real-world impact. Subaru customers who
purchase a new vehicle and return to their participating retailer for a Subaru Love-Encore& trade; delivery
will receive a gift of their choice; each directly benefiting a nonprofit organization or social enterprise
that supports people in need, animals, or the environment. Aligning with the automaker& rsquo;s
longstanding Love Promise& reg; commitment, this collaboration will drive hundreds of thousands of
dollarsinto high-impact social enterprises and nonprofits nationwide.

This program is integrated into the Love-Encore vehicle delivery experience, where new customers are
invited back to the retailer 14-60 days after their purchase to meet with a dedicated expert who will
answer any questions they have about their new Subaru. As of the program launch, Subaru has become
Gifts for Good& rsgquo;s largest corporate partner, fueling its ability to support dozens of mission-driven
enterprises each year.

Troy Poston, Senior Vice President of Sales, Subaru of America, Inc.: &ldquo; The commitment that
Subaru has for supporting communities across the nation is unparalleled, and partnering with Gifts for
Good is anatural extension of our brand and customer experience. We& rsquo;re embedding social
impact into every step of the customer journey& mdash;whether through waste reduction, animal welfare
initiatives, or supporting children in need. It&rsquo;s all part of our mission to do what& rsquo;s right for
people and the planet, ensuring that Subaru is More Than a Car Companyé& reg;, and that our retailers are
More Than a Car Dealer.& rdquo;

As a Certified B Corporation, Gifts for Good curates customer appreciation gifts to create impact at every
step of the customer experience. All gifts are ethically sourced from vetted social enterprises based in the
United States, and each has a tangible impact, allowing the program's social and environmental value to
be measured. Eco-friendly gift packaging allows Subaru customers to participate in a circular gifting
model by returning their reusable gift packaging, which will be refurbished for future Love-Encore
gifts& mdash;aligning with the Subaru L oves the Earth& reg; initiative. Physical gifts are shipped from
Gifts for Good& rsquo;s fulfillment center at Goodwill Southern California, contributing to job creation
and workforce training for those transitioning out of homelessness, formerly incarcerated individuals, and
others facing barriers to work.

Laura Hertz, CEO of Giftsfor Good: & |dquo;Subaru& rsquo;s partnership with Gifts for Good is setting
anew benchmark for corporate giving and transforming customer appreciation gifts into an opportunity
for impact. Enabling customers to choose a physical gift with adirect tie to aworthy cause or to give
their gift value to a charity is a unique opportunity. In the first month of the program, we have already
seen over 50% of Subaru customers choosing to give their gift value to charity, driving home that this
aligns deeply with the values of the Subaru family.& rdquo;



To explore the Subaru Love-Encore gifting program and Subaru& rsquo;s commitment to sustainable,
ethical sourcing, visit giftsforgood.com/pages/subaru.

About Subaru of America, Inc.
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Subaru of America, Inc. (SOA) isan indirect wholly owned subsidiary of Subaru Corporation of Japan.
Headquartered in Camden, N.J., the company markets and distributes Subaru vehicles, parts, and
accessories through a network of about 640 retailers across the United States. All Subaru products are
manufactured in zero-landfill plants, including Subaru of Indiana Automotive, Inc., the only U.S.
automobile manufacturing plant designated a backyard wildlife habitat by the National Wildlife
Federation. SOA is guided by the Subaru L ove Promise, which is the company& rsquo;s vision to show
love and respect to everyone and to support its communities and customers nationwide. Over the past 20
years, SOA and the SOA Foundation have donated more than $320 million to causes the Subaru family
cares about, and its employees have logged over 100,000 volunteer hours. Subaru is dedicated to being
More Than a Car Company&reg; and to making the world a better place. For additional information, visit
media.subaru.com. Follow us on Facebook, Instagram, LinkedIn, TikTok, and YouTube.

About Giftsfor Good
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Gifts for Good&trade; is aleading impact-driven gifting technology company that hel ps businesses create
meaningful corporate gifts that give back. Speciaizing in products made by nonprofit and social
enterprise partners, Gifts for Good makes it easy for companies to integrate giving into employee gifts,
client appreciation, and branded merchandise. Since 2017, Gifts for Good& trade; has partnered with
brands such as Google, Microsoft, Zoom and KPMG, benefiting over 3 million people worldwide and
contributing over $2.5 million to charity. The company envisions aworld where every gift purchased
gives back. Learn more at giftsforgood.com.
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