SUBARU FORESTER AND CROSSTREK NAMED TO
CONSUMER REPORTS 2025 ANNUAL 10 TOP PICKS

- Subaru Forester earns 12th consecutive 10 Top Pick selection

b
- Subaru Crosstrek earns 10 Top Pick selection for second year running

b
- Testers noted exceptional ride comfort, outstanding fuel economy, standard all-wheel
drive in both models

Camden, N.J., March 3, 2025

Subaru announced today its 2025 Subaru Forester and 2025 Subaru Crosstrek were named again among
Consumer Reports& rsquo; 2025 Annual 10 Top Picks. It isthe second year both models made the list,
and the 12th consecutive year Subaru Forester has earned the accolade.

& ldquo;Making Consumer Reports Annual 10 Top Picks award again is especially rewarding as their
testing is so extensive. The Subaru Forester and Crosstrek remain excellent values for consumers thanks
to their capability, fuel economy, safety, and comfort. Making the 10 Top Pickslist again is an honor, and
I am proud of the vehicles we offer to consumers,& rdquo; said Jeff Walters, President and Chief
Operating Officer, Subaru of America, Inc.

The Subaru Crosstrek was selected by Consumer Reports as its Subcompact SUV entry, noting the
comfortable ride, high ground clearance, and easy entry and exit. 1t& rsquo;s the second consecutive year
the Crosstrek has made the list. It was completely redesigned for 2024, and returnsin 2025 in base,
Premium, Sport, Limited, and Wilderness trim levels, starting at $25,810 MSRP.

For 12 consecutive years, the Subaru Forester has been selected as one of Consumer Reports Annual 10
Top Picksthanksto its utility, standard all-wheel drive, exceptional fuel economy, good outward
visibility, and spacious interior. Redesigned for 2025, the new Subaru Forester kept to its winning
formula, which testers noted in their results. The new 2025 Subaru Forester is available in base,
Premium, Sport, Limited, and Touring trim levels starting at $29,995 MSRP. Later this spring, a 2025
Subaru Forester Hybrid will join the lineup with up to 40% better fuel economy.

Consumer Reports ranks Subaru as the best mainstream automotive brand and the most reliable
automotive brand, with eight recommended models for 2025 including Forester, Crosstrek, Ascent,
Outback, Impreza, Legacy, BRZ, and WRX.*

Consumer Reports

b

Consumer Reportsis a nonprofit research, testing, and advocacy organization that works side by side
with consumers to create afairer, safer and healthier world. For 80 years, CR has provided evidence-
based product testing and ratings, rigorous research, hard-hitting investigative journalism, public
education and steadfast policy action on behalf of consumers& rsquo; interests. For more information
from CR, go to consumerreports.org



About Subaru of America, Inc.

b

Subaru of America, Inc. (SOA) is an indirect wholly owned subsidiary of Subaru Corporation of Japan.
Headquartered in Camden, N.J., the company markets and distributes Subaru vehicles, parts, and
accessories through a network of about 640 retailers across the United States. All Subaru products are
manufactured in zero-landfill plants, including Subaru of Indiana Automotive, Inc., the only U.S.
automobile manufacturing plant designated a backyard wildlife habitat by the National Wildlife
Federation. SOA is guided by the Subaru Love Promise, which is the company& rsquo;s vision to show
love and respect to everyone and to support its communities and customers nationwide. Over the past 20
years, SOA and the SOA Foundation have donated more than $320 million to causes the Subaru family
cares about, and its employees have logged over 100,000 volunteer hours. Subaru is dedicated to being
More Than a Car Company&reg; and to making the world a better place. For additional information, visit
media.subaru.com. Follow us on Facebook, Instagram, LinkedIn, TikTok, and YouTube.

* Consumer Reports does not endorse products or services
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