SUBARU HELPSTHOUSANDSOF SHELTER PETS
NATIONWIDE THROUGH $3MILLION SUBARU
LOVESPETS&reg; INITIATIVE

Automaker and its retailers work with the ASPCA& reg; to support local shelters through
pet adoption events and more

Camden, N.J., September 30, 2024

Subaru of America, Inc. today announced updates to the Subaru L oves Pets& reg; initiative, an effort
dedicated to improving the lives of as many shelter pets as possible. This October, Subaru and its
participating retailers will provide over $3 million in direct financial assistance to local animal shelters
nationwide through grants* administered by the ASPCA&reg; (The American Society for the Prevention
of Cruelty to Animals&reg;) to help cover costs associated with preparing animals for adoption,
veterinary expenses, and more.

Subaru retailers will also host adoption, microchipping, or other types of pet-focused events to help
ensure they can find loving homesin their communities. This year, Subaru will also donate $20 to the
ASPCA with the purchase of select items from Subaru Parts Online in October, up to $10,000. This
features products such as the Genuine Subaru Pet-Friendly Accessories.**

According to the ASPCA, approximately 6.5 million animals entered sheltersin the U.S. in 2023. Many
of these animals live day after day without the love of afamily or ahome. Subaru believes that al pets
deserve loving homes, which is why they are the largest corporate donor to the ASPCA.

Alan Bethke, Senior Vice President of Marketing, Subaru of America, Inc.: & dquo; The Subaru
community has atrue passion for animal welfare, which is genuinely and enthusiastically matched by our
retailers with their support of local organizations through adoption events and fundraising initiatives.
Working with dedicated partners like the ASPCA, we take great pride in helping dogs, cats, and other
pets find loving homes and seeing the difference they can make in people& rsquo;s lives.& rdquo;

To drive additional awareness and support for pets everywhere, Subaru will celebrate the sixth annual
National Make a Dogé& rsquo;s Day on October 22nd. On this specia holiday, created by Subaru, the
automaker invites dog enthusiasts everywhere to do something extra special for their canine companions
and share these moments on social media using the #MakeADogsDay hashtag. For those who

haven& rsguo;t yet adopted a pet, Subaru encourages considering the adoption of a shelter pet or a
cherished & ldquo;Underdog,& rdquo; an older or disabled shelter dog.

Matt Bershadker, President and CEO, ASPCA: &Idgquo; The ASPCA is proud to be the national charity
partner for the Subaru Loves Pets initiative, helping to support Subaru, its retailers, and hundreds of
animal welfare organizations across the country as they assist tens of thousands of shelter animalsin
need. Subaru and its retail ers are dedicated animal welfare advocates who are truly committed to making
the world a better place for pets.& rdquo;

Subaru is proud of its history of supporting petsin need, and the Subaru Loves Petsinitiative has played
an important role. Since 2008, Subaru has contributed over $60 million to national and local animal
welfare organizations, facilitating the rescue, transportation, and adoption of over 504,000 pets.



To learn more about the Subaru Love Pets initiative, visit www.subaru.com/pets and follow
#SubarulL ovesPets and #M akeADogsDay.

*Disclaimer: The ASPCA will administer funding to the partner through a grant on behalf of the retailer
prior to October, so the shelter can use the funding throughout the month of October in honor of Subaru
Loves Pets.

**Disclaimer: Maximum donation of $10,000. Donations apply to orders placed from 12:01 AM EDT
Tuesday, October 1, 2024, through 11:59 PM EDT Thursday, October 31, 2024, through participating
retailers& rsquo; Subaru Parts Online websites.

About Subaru of America, Inc.
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Subaru of America, Inc. /(SOA) is an indirect wholly owned subsidiary of /Subaru Corporation /of Japan.
Headquartered in Camden, N.J., the company markets and distributes Subaru vehicles, parts, and
accessories through a network of about 640 retailers across the United States. All Subaru products are
manufactured in zero-landfill plants, including /Subaru of Indiana Automative, Inc., the only U.S.
automobile manufacturing plant designated a backyard wildlife habitat by the National Wildlife
Federation. SOA is guided by the /Subaru L ove Promise&reg;, which is the company& rsguo;s vision to
show love and respect to everyone and to support its communities and customers nationwide. Over the
past 20 years, SOA and the SOA Foundation have donated more than $340 million to causes the Subaru
family cares about, and its employees have logged over 115,000 volunteer hours. Subaru is dedicated to
being More Than a Car Companyé& reg; and to making the world a better place. For additional
information, visit /media.subaru.com. Follow us on /Facebook, /Instagram, /LinkedIn, /TikTok, and /YouTube
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